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The (electronic) media were a significant component and instrument of conflict between the two political blocs during the Cold war. This was especially the case in Germany because the programs of the antagonists on each side of the Iron Curtain could be received and understood by the other side. For the Communist East this meant producing a program that would not only spread the dominant ideology, but also counteract popular programming in the West with its own entertainment offerings. In doing so, officials tried to pursue new, unique, and modern paths. On the other hand, they drew upon traditional forms and patterns of Western entertainment to bind their audiences behind the Wall. The program history of East German Television has just been investigated in a comprehensive German research project financed by the German Research Foundation. In this panel, examples of this mutable and interesting television history will be presented, analyzed, and discussed by German and American scholars.

Coordination: 
Dr. Sascha Trültzsch, Dept. Medien- und Kommunikationwissenschaften
Martin-Luther-Universität Halle-Wittenberg, 06099 Halle

trueltzsch@medienkomm.uni-halle.de

Programme:

Youth – culture and popular music in east German family series - Sascha Trültzsch, Martin-Luther-Universität Halle-Wittenberg

The Subversive Power of Western Pop Music on East German TV - Uwe Breitenborn, Hochschule Magdeburg-Stendal

Popular music on East German TV: Pop as Propaganda - Edward Larkey, University of Maryland, Baltimore County

The shifting sounds of Cold War Germany: How broadcasters in divided Germany coped with the challenges of new aesthetics of music consumption in East and West Germany in the 1960s - Heiner Stahl, City University London

Turntablerockers behind the wall - Thomas Wilke, Martin-Luther-Universität Halle-Wittenberg
Abstracts
Dr. Sascha Trültzsch

Youth – culture and popular music in East German family series

Being part of the state owned East German (GDR) television, the aim of the family series was to promote the ideology of the socialist party, e.g. the socialistic idea of people. In series focusing on families also young women and men are central characters of the story. In the 60s and 70s the government took a negative view on popular music in general – especially on western music – it was a risky topic to draw a realistic picture of the youth on screen. Under these circumstances it is surprising that even in the early years of TV the characters are orientated to everyday life in the GDR. Over the decades more and more authentic and topical images of youth culture and popular music can be observed. The series of the 60s start to portray a positive view of Schlager, including even western songs. In the series Heute bei Krügers (Today at Krüger family), while the usage of western media is given a strong negative connotation, surprisingly, the western songs are not, even if the focus is on music from other socialistic eastern countries. Later, in the 70s, a discotheque is seen on screen for the first time, which is quite realistic, in spite of it taking place in a brightly lit room. Since the changes in policy (Honecker replaced Ulbricht as General Secretary of the Party in 71) and TV-programme-guidelines (more entertaining shows), towards the end of the 70s youth culture could be depicted quite authentically – including western elements. So only several years later a quite similar scene changed to an even more realistic image: A guitar-band performs in a rare lightened room and the first songs with English lyrics are played – they also can be identified as Rock ’n’ Roll songs by the western bands Spencer Davis Group and The McCoys. Later in the 80s, the trend to include current hits from east in west stresses this tendency to increase authenticity.

The intention of TV-makers to fit the needs of entertainment for young people, undermining the hostile standpoint of the government, can be seen in the usage of western media of the youth. By integrating modern and even western culture into the series, the young people were supposed to be induced to finding themselves and their culture represented on screen and therefore use the East German media instead of western ones.

However the youth-culture seen in the series was always domesticated and conform – the opposite of youth-culture in the west.

Dr. Uwe Breitenborn 

The Subversive Power of Western Pop Music on East German TV
From the very start, East German TV programming featured a number of entertaining shows containing elements of Eastern and Western pop culture. This presentation will provide insight into how popular culture, especially music, was an integral part of GDR TV programming. It will also explain some surprisingly destructive effects (from the standpoint of the State) which emerged from this. Admittedly, it did not happen very often, but in the early years there were several examples of shows with unexpected surprises. Some early entertainment shows, like the “Amiga Cocktail” illustrate the tense relationship between the establishment of a home-grown GDR popular culture and its attempt to cleanse itself of Western styles and influences. The attraction to Western pop culture proved to be a stable and subversive factor of the Cold War, which could also catalyze efforts to gain distance from the SED´s governing system. This presentation will highlight the impressive power of popular culture as a trans-border phenomenon. 

Prof. Dr. Edward Larkey 

Popular music on East German TV: Pop as Propaganda

Popular music in the GDR media was always subject to intense political scrutiny so that Western influences, if they could not be prevented altogether, would at least be incorporated into discursive structures largely controlled by the SED, the Communist Party in East Germany. Before the 1970s, television programs were supposed to help develop a musical alternative to capitalist pop music, distance GDR music from international models, and modernize the Schlager, the traditional forms of German popular music. After 1970, television programs in the GDR tried to form a more productive interaction with international models and help support a GDR pop music community that would have its own specific profile and identity within the framework of the international models, but would still steer the unsuspecting and politically susceptible youth away from the evils of rock music to the more “civilized” forms of both German and foreign entertainment music like operetta, folk songs, and the like. 

This is reflected in the TV programs that are the topic of my talk. They range from Schlager to pop and youth magazine shows in the 1960s to those of the 1970s (Schlagerstudio, Musik liegt in der Luft, Rund, Notenkarussell, Mode und Musik, Basar). This talk will analyze the type of aesthetic framing devices at work in the programs with the edification and education goals, and discuss these within the context of how political control was exerted over the aesthetics of the rock and pop medium in television.

Dr. Heiner Stahl

The shifting sounds of Cold War Germany: How broadcasters in divided Germany coped with the challenges of new aesthetics of music consumption in East and West Germany in the 1960s
The mediascape of Cold War Berlin in the 1950s and 1960s was constituted by various zones of contact, conflict and tension between publishing houses, TV and broadcasting stations located East and West Berlin and West Germany. This article examines these zones by discussing the organizational structure of radio broadcasting in Berlin at that time, and by focusing on the strategies of Berlin broadcasting stations in adapting to new kinds of programmes, and of realigning and modernize specific areas of broadcasting especially youth and music programmes. The very sound of the music broadcast by radio stations provides a field in which they claim a distinct identity, and in which the political purpose of a radio station must negotiate with its fundamental need to attract the majority of a target audiences. This article argues that the commercially competitive agenda of the media market is a crucial force that drives broadcasting institutions to redefine themselves in an environment of listening behaviour that is constantly shifting. The consumption of music via small devices that are capable or receiving and replaying music is a prominent feature of popular culture, as well as of generating media images. For the purpose of this argument, a soundscape is defined as a space in which melodies, tunes, riffs, are received and interpreted by audiences, and in which the location of the listener shapes the interpretation of these sounds (Schafer 1973). The listener imbues the soundscape with traces of individual meaning and relevance. This space is shared with other youths. This understanding of the contest of meanings that takes place in a given soundscape can be illustrated by the historical account of radio broadcasting in Cold War Berlin. Radio stations in both West Berlin and East Berlin provided the soundtrack for everyday life, but neither faction could control the ways in which listeners appropriated the sounds of the broadcasts. West Berlin Sender Freies Berlin (Radio Free Berlin), Radio in the American Sector (RIAS) and Berliner Rundfunk (Berlin Radio) were aiming to defend their own territory against “competitors” based in the same geographical region targeting broadcasts to the same audience, while simultaneously trying to attract listeners from the other side of the Iron Curtain. It is not intended that the following article should neglect the political dimensions of radio broadcasting in Cold War Berlin, but rather that it should focus on applying the concepts of mediascape and soundscape to the radio broadcasting milieu of the city at that time, which was a market characterized by the relations of competition between broadcasting stations that were offering acoustic and visual texts to their audience.

E-Mail: stahl@zzf-pdm.de

Dr. Thomas Wilke

Turntablerockers behind the wall
The presentation will point out the specific type and special aesthetics of deejaying in the GDR and discuss these in the context of political and economical policies vis-à-vis the disco in socialistic society.

One might be surprised to find that discos and deejays existed at all in the authoritarian East German GDR. The special political, economical and cultural circumstances caused development differing from those in the West. The beginning of DJ-culture was officially set at the end of the 60s by the “Singebewegung” (the Singing-Movement based on political folklore-style songs) of the party’s youth organization, the Free German Youth (Freie Deutsche Jugend, FDJ). After an astronomical increase in the number of discotheques in the early 70ies, the course was set for the subsequent process of institutionalisation. 
Since 1973, becoming a dj required coursework, special – and political – training, and final exams concurrent to practical work as a dj. By law the proportion of the music played in discos had to be 60 percent music coming from the socialistic countries and 40 percent from the western capitalistic countries, but this was impractical and unpopular. The western songs also needed an official licence for playing them. Because of restrictions on importing records from the West, the radio show called ”Podiumdiskothek” was developed in 1973 to satisfy the need for playing international popular music. This special broadcast lasted until the Wende in 1989/90 and was on air for one hour every second week of the month. In this show, two professional deejays presented current popular music, also mostly from the Western countries, so that it could be recorded by all deejays in the GDR. 

The fundamental distinction between professionals and amateurs produced a unique East-German or socialistic organisational structure across the whole country with a strict hierarchy. Professional deejays were obligated to compete with each other in order to fit the party’s guideline of “socialistic competition” in every field of economy, culture and education. In regular terms such competitions took place on regional and national levels – to ensure the quality and political conformity of the deejays and in this way also police the performances in the discotheques.

Speakers

Dr. Uwe Breitenborn

Uwe Breitenborn studied cultural studies, theatre sciences, and sociology in Leipzig and Berlin. He attained his doctorate from the Humboldt Universität zu Berlin in 2002 with a dissertation on DFF entertainment programs through 1969. Uwe Breitenborn is currently a research assistant at the Hochschule Magdeburg-Stendal. He worked until 2008 as coordinator for the German Research Foundation Project "Program History of GDR Television" at the German Broadcasting Archive in Potsdam-Babelsberg. He published articles and books about popular culture and television history, i.e.: “Akustische Rückkopplung” (Berlin 2009) (Acoustic feedback: Structure and history of a Sound phenomenon in contemporary music); “Wie lachte der Bär?” (Berlin 2003) (“How did the Bear Laugh? Systematics, Functionality and Thematic Segmentation of Entertaining Non-Fictional Programs in the German Television Network until 1969“). He is one of the founding members of the Kesselhaus-Foundation Pop-Kultur i.G. Berlin.
E-Mail: DeutschesFernsehenOst@web.de

Prof. Dr. Edward Larkey
Edward Larkey studied modern German literature and political science at the Philipps-Universität Marburg from 1971 to 1978, and obtained his MA in Modern German Literature in 1978. After studying German Literature and Cultural Sciences at the Humboldt-Universität in Berlin, he received his Dr. Phil in Cultural Sciences in 1986 with a dissertation on the impact of US rock music on the cultural policies of the GDR. Dr. Larkey is currently Professor of German Studies and Intercultural Communication at the University of Maryland, Baltimore County, (USA) and is Director of the MA program in Intercultural Communication in the Department of Modern Languages, Linguistics, and Intercultural Communication. In April 2007, he published a book entitled “Rotes Rockradio. Populäre Musik und die Kommerzialisierung des DDR-Rundfunks” (“Red Rock Radio: Popular Music and the Commercialization of East German Broadcasting“) in LIT-Verlag. His current project compares television programs of the US with those in Germany.

E-Mail: Edward Larkey: larkey@umbc.edu
Dr. Heiner Stahl

Heiner Stahl studied History and Political Science at the University of Potsdam, and received his MA in 2002. From 2004 to 2007 he was researcher at Centre for Contemporary Historical Research (ZZF) in Potsdam. He finished his PhD Thesis "Radio Broadcasting in Cold War Berlin: Youth as a target audience in the 1960s" in 2007. Since the same year he has worked as researcher at the City University London.

E-Mail: stahl@zzf-pdm.de

Dr. Sascha Trültzsch

Born in 1979, he studied Media and Communications, Sociology and Politics from 1998 to 2004 at Martin-Luther-University Halle-Wittenberg (MLU). After Graduation (Magister Artium/ Master of Arts) in 2004 he became a Research Associate at MLU: Research-Project Program of East-German Television – The Family Series. In 2008 he edited the volume entitled “Abbild-Vorbild-Alltagsbild: Thematische Einzelanalysen zu ausgewählten Familienserien des DDR-Fernsehens” (“Image-Model-Daily Life Depictions: Thematic Analyses of Selected Family Series of GDR Television”). In 2009 his Doctoral Thesis: “Contextualized Media Analysis – A Method Sensitive to Ideological Components in Entertaining Television Shows” was published by Verlag für Sozialwissenschaften VS, Wiesbaden. An upcoming value “Heißer Sommer – Coole Beats” edited together with Thomas Wilke, focuses on popular culture and music in GDR media. (by Peter-Lang-Verlag coming Autumn 2009.)
E-Mail: sascha.trueltzsch@medienkomm.uni-halle.de
Dr. Thomas Wilke

Born 1975 in Bautzen, Saxony, he studied History, Media and Communication, and Philology in Halle and Lille, France. After graduating in 2003 he became a research assistant in the DFG Project on fictional historic TV-shows in East German television. He recently finished his doctoral thesis on discotheque and disc jockeys in the GDR and received his Doctoral degree in 2009. An upcoming value “Heißer Sommer – Coole Beats” edited together with Sascha Trültzsch, focuses on popular culture and music in GDR media. (by Peter-Lang-Verlag coming Autumn 2009.)
E-Mail: thomas.wilke@medienkomm.uni-halle.de
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